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How to Prosper in a Yo-Yo Economy 
The Yo-Yo Business is Set to Take Off Again 


One thing you have to say about the yo-yo business. It 
has its ups and downs. And it looks like we are entering 
another of those “up” periods. 

"We’ve sold tens of thousands of Yomegas" since the 

w "yo-yo with a brain” (see story, page 2) made its first 
appearance at the Toy Fair in February 1986, Alan Amaral, 
chairman and CEO of Yomega Corp., told us. 

"T believe the yo-yo is on its way back in," explained 
Brad Countryman, proprietor of The Country Wood Shop, 
which makes a line of quality wooden yo-yos (see story, 
page 3). “Our sales have increased five-fold in the last two 
years.” 

At the high end of the market, dentist and yo-yo 
manufacturer Tom Kuhn of Tom Kuhn Custom Yo-Yos 
reported he had his best Christmas sales ever this past year 
and that business is booming. In addition to his own mail 
order operation, Kuhn’s yo-yos are sold through high-tech 
and specialty catalogs such as The Sharper Image and the 
Wireless catalog. 

The Klutz Yo-Yo Book by John Cassidy has already sold 
more than 40,000 copies, and attached to each copy is a 
genuine wooden yo-yo (see story, page 2). 

Duncan Plans to Stimulate the Market 

Duncan Toys Co., which started the original yo-yo fad 
back in the 1920s, and which is now owned by Flambeau 
Corp. of Baraboo, Wisc., is playing its role, too, in bringing 
the yo-yo back. In February, the company began 8-week 

continued next column 


Smothers Brothers Plan 
Film Tribute to Donald Duncan 


Like the yo-yo itself, Tom and Dick Smothers keep 
coming back. "The Smothers Brothers Comedy Hour 20th 
Reunion" show on CBS in early February proved that you 
can’t keep a good act down. 

But did you know that Tom Smothers is a highly skilled 
yo-yoer? The highlight of the brothers’ stage act these days 
is the much-acclaimed | yo-yo segment. About midway 
through the act, they sing the song "Yo-Yo Man," a peppy 
song with a cajun-like beat praising the carefree yo-yo 
professionals who toured the country back in the 1930s 
through 1950s for Duncan Yo-Yo and its several rivals. 

As the band continues to play the music, Dick runs 
through a comical and informative narrative about "The 
Philosophy of Yo," while Tom demonstrates his amazing 
wizardry with his custom-made yo-yo, made by Tom Kuhn. 

The yo-yo segment has been part of the Smothers 
Brothers act for almost a decade. It all started, Tom 
Smothers recalls, when "Mason Williams brought me a 
song written by Rick Kuna, called "The Yo-Yo Man,’ about 

see TRIBUTE continued on page 4 


promotions in the Tampa-Clearwater, Fla., and Los An- 
geles, Calif., areas, Duncan’s Tom O’ Brien told us, Next 
on the agenda are promotional campaigns in Seattle and 
Chicago. 

“Our methods this time around are similar to those we 
used years ago,” O’Brien said. “In those days, Duncan used 
traveling groups of demonstrators and drove in car 
caravans, following the sun, hitting the northem cities in 
the summer and the southern cities in the winter. Now we 
use local people—primarily college students and former 
traveling professionals." 

Who is buying yo-yos these days? "Our primary target 
group is youngsters 8 to 14 years of age," O’Brien said. 
“Adults do represent a significant share of the consumer 
market. We have a lot of sales to people who used yo-yos 
as kids. Now they are buying them for their own kids." 


Time for a Revival! 

Is the time ripe for a revival? "Absolutely," O’Brien 
said. “Due to a management decision at Duncan 10 years 
ago, the yo-yo market was allowed to go to an all-time low. 
That left two generations of kids who didn’t have any ex- 
posure to the toy. Now that we’re getting more aggressive 
in our marketing, we’re finding that it’s getting more 

nse and being better received." 

He cited the sretan ’s experience in Hawaii last year. 
"We sold one-third of the entire population in a promotion 
that "took off by itself" when a Califomia college student 

see BUSINESS continued on page 4 


Tom Smothers demonstrates rock-the-baby during his recent inter- 
view with Yo-Yo Times. (photo by Stuart Crump Jr.) 
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Meet Yomega: 
The Yo-Yo With a Brain 


Do you ever have trouble bringing your spinning yo-yo 
back to your hand after it slows down too much? Happens 
to the best of us. 

The Yomega may be just the thing you’ve been looking 
for. Michael Caffrey, the inventor of "Yomega: The Yo-Yo 
With a Brain®," reports that he has been able to throw a 
30-second sleeper. We’ve been able to throw one of more 
than 20 seconds, which is about 5 seconds longer than 
we’ve managed with any other yo-yo. 

The Yomega contains a clutch mechanism that operates 
on centrifugal force. As the yo-yo slows down, the spring- 
operated clutch closes in and grips the string firmly, return- 
ing the top to your hand. 

“The longer spin and automatic retum really enhance 
the art of yo-yo play,” Yomega Corp. president Alan 
Amaral explained during a recent interview with Yo-Yo 
Times. “I’m no expert, but I can throw 20-second spinners 
and send the Yomega ‘round the world 3 or 4 times.” 

Yomega Corp. was still operating out of the basement 
of Amaral’s house when the new yo-yo made its debut at 
the Toy Fair in February 1986. Market response was "en- 
thusiastically affirmative," Amaral said. "We moved into a 
full-fledged manufacturing facility in October 1986." 

Yomegas are available primarily through specialty 
catalogs, gift shops and better toys stores. "We’re not in the 
mass market per se," he said. The Phantom model retails 
for just under $10; the Executive model has a retail price 
of under $20. The modular design allows the user to take 
the top apart to untangle snarls in the string. (Tom Kuhn’s 
Custom Yo-Yos are the only other ones on the market that 
we know about with this take-apart feature. It’s an absolute 
must for the advanced yo-yoer.) 

"We get fan mail every day," Amaral said. "People are 
so happy with the way the yo-yo performs. The clutch en- 
hances their ability to do some of the fancier tricks. 

"The fundamental philosophy of our company is to 
promote toys that are not faddish and have long-enduring 
play value—that are wholesome and promote clean-cut 
fun." (Yomega Corp., 1641 North Main St., Fall River, MA 
02720, 617/672-7399.) 


The Eternal Appeal of the Yo-Yo 
by Bill Dennison 


Like no other product since the beginning of the in- 
dustrial age, the yo-yo is poised to unwind into history as 
the primary symbol of manufacturing skill and imagina- 
on What other product has such potential? What other 
toy 

The argument rests on simplicity itself. 

Other toys and gadgets are in contention for the title of 
"most likely to succeed" but, for various and subtle 
reasons, the yo-yo remains most likely to capture that title. 

The yo-yo has singularity, individuality and great por- 
tability. 

Past a certain point of simple competence, it requires 
mastery. And for optimum performance, it requires main- 
tenance. 

And, then, there is what you can do with it! Everyone 
knows that tricks beyond around-the-world and walking 
the dog begin to enter the realm of the miraculous. The 
man on the flying trapeze and other string tricks require the 
utmost in timing and hand-eye coordination, and everyone 
appreciates this fact. 

Why else would an audience be so attentive to a true 
yo-yo master? The yo-yo has universality. Everyone has 
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YOMEGA, the Yo-Yo with a Brain. 


had a go at it. 

The Duncan Company was aware of large historical 
forces and their potential for recurrence. The yo-yo has 
been used since the time of the Phoenicians. It was the 
favorite toy among soldiers in Napoleon’s army. In varying 
degrees of precision it existed in almost every culture on 
earth. 
The immediate obsolescence of electromechanical 
goods sold today, however clever they may be, will even- 
tually A esa the consumer. He will scan the past and look for 
something of lasting value, something uncomplicated. He 
will be distracted by many gadgets that have entertained 
him in the past, and he will fix on the yo-yo. He will revive 
it and place it for a time at the top of his list of entertain- 
ments. This is imminent. 


The Klutz Yo-Yo Book 
Shows You How 


Beginner or advanced yo-yo player, The Klutz Yo-Yo 
Book by John Cassidy is guaranteed to provide you with a 
bundle of fun. The book is packed with photographs from 
Duncan files and from other sources. All the basic tricks 
are illustrated, with diagrams showing you how to do them 
yourself, And in what is believed to be a first, the book 
comes with a wooden yo-yo attached to it. All this for less 
than $10. 

The book follows up on the success of the earlier Jug- 
gling for the Complete Klutz, also by John Cassidy. That 

comes with three beanbags. "I’ve always related to 
the klutz," Cassidy told Yo-Yo Times. "I can entertain kids 
11 and under with my minimal juggling skills, But once 
they pass that age, they’ve all seen better jugglers." 

The “klutz” philosophy maintains that juggling (or yo- 
yoing, in the case of the more recent book) "had been per- 
ceived as a performer’s art and not as something that just 
normal people could do. The revelation of the book was 
that it really was accessible even to those of us who con- 
sider ourselves subnormal in terms of physical coordina- 
tion," he said. 

The Klutz juggling book recently sold its millionth 
copy, and Cassidy is working on a new edition to come out 
in the fall. 

"Early on we started receiving calls from people asking 
us when we were going to come out with a yo-yo book. In- 
cluding items [e.g., bean bags or yo-yos] with the book 
limits you in what you can publish. Bowling balls, for ex- 
ample, don’t lend themselves to that sort of thing. I resisted 
the idea of doing a yo-yo book for a long time because I 


thought plastic yo-yos were too universally available, and 
to put something on the book you could get at the dime 
store didn’t strike me as the way to go....But eventually I 
came around—mostly because of the return of the wooden 
yo-yos. I felt they offered a little more class. I like their or- 
ganic feel. Tom Kuhn helped me with the book, but he 
wasn’t interested in producing [an inexpensive model]." 
So Brad Countryman got the job. 

Can he do the tricks himself? “When I started, I was 
abysmal," Cassidy admits. “Now I'm just bad. But I can do 
most of the tricks in the book. Sometimes." (Klutz Press 
Inc., 2170 Staunton Ct., Palo Alto, CA 94306, 415/857- 
0888.) 


Wooden Yo-Yos are Still Tops 
at the Country Wood Shop 


Where have all the wooden yo-yos that you remember 
from your childhood gone? 

Several manufacturers are still making them, but not on 
a mass-market basis. One such craftsman is Brad 
Countryman, proprietor of The Country Wood Shop Ltd. 

“We started our yo-yo project in 1982," Countryman 
told Yo-Yo Times. He is primarily a wood carver and 
sculptor. The fancy furniture he was making at the time 
presented him with a serious waste problem. He had bits 
and pieces of scrap wood—high quality domestic and im- 
ported hardwood—that was too expensive to throw away 
and too small to do much with. 

He decided to make yo-yos out of the scraps. "We 
make what we call the Limited Yo-Yo, which is made out 
of 12 of the world’s rarest woods," Countryman said. 
"They are all highly polished, in the classic design. When 
we first started out, we wanted them to have a sculpture 
value as well as being useful as a finely tuned yo-yo. 

"We started selling them in museum gift shops for 
about $10-$15, and they were successful....In 1983 we in- 
troduced a less-expensive yo-yo, the Hummingbird Clas- 
sic, using well-weighted, domestic rock maple, which is 
about the best weight for a professional running yo-yo." 

Today, Countryman’s yo-yos are sold primarily through 
the higher-end custom chain stores and the mail order 
catalogs, including L.L. Bean, Eddie Bauer, Brookstone 
and so on. "We’re strictly wholesale. Oh, we do a few retail 
sales, selling to people who want one of our yo-yos but 
can’t find them anywhere. We do have a retail price sheet, 
but we try to send them to a store in their own area." 

Countryman makes the yo-yos that come with The 
Klutz Yo-Yo Book by John Cassidy. "Fhat’s almost the same 
as our Classic. The axle is a little bigger in diameter [on the 
Klutz model], which slows the spin a little, but it’s better 
that way for beginners because it won’t break so quickly if 
it is slammed into the pavement." 

The Country Wood Shop came up with a simple market- 
ing plan. "We took a look at who was playing with yo-yos 
in the 1950s and 1960s and what they have grown into now 
and targeted these ople," Countryman said. "We don’t 
really make a children’s yo-yo. 

"Our fan mail tells us that moms and dads are buying 
yo-yos for themselves. Kids see them playing with the yo- 
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yos and say, "I didn’t know you could do that.’ So the 
adults train the kids. That seems to be a major force behind 
the retum of the yo-yo," he said. 

"We’re about to unleash a new line at the New York 
Toy Fair, the Hummingbird Starburst©, which goes back 
to the old painted wooden yo-yos: high quality in a basic, 
classic design, available in many colors. They’l! retail for 
about $4....We’re bringing the wooden yo-yo back!" (The 
Country Wood Shop Ltd., P.O. Box 276, Arcade, NY 
14009, 716/492-5120.) 


How to Make Your Own Yo-Yo 


by Tom Kuhn 


Making your own yo-yo is possible with simple tools. 
You might want to give it a try. This article will describe 
how I made my first one in 1976. 

You will need a jig saw or hand coping saw, an electric 
drill, and a sandpaper disk that goes with the drill. I also 
used an inexpensive rig that tums the electric drill into a 
simple drill press, This is important because it allows you 
to drill an absolutely perpendicular hole for the axle, whi 
is essential. It won’t work correctly if the angle is off. 

Start with a piece of hard wood about 5/8" thick. Maple 
is an ideal wood. Oak or other hard wood will work, too. 

Start by drawing two 2 1/4" circles on the wood with a 
compass for the two halves of the yo-yo. Cut out the circles 
with a jig saw or coping saw as close to the lines as pos- 
sible. 

Then, carefully drill a pilot hole where the compass left 
its mark in the exact center, using a 1/4" or slightly smaller 
bit. Drill about 3/8" or a little bit more into the wood but 
not all the way through. 

Then, take a piece of 1/4" dowel about 6" long and 
press it into the hole. Mount the drill on the workbench 
with a 4" sanding disk covered with a fairly coarse grade of 
sandpaper. Lock the drill switch on. Hold the dowel in your 
a with a slightly loose grip and bring the edge of the 
disk in contact with the sandpaper spinning in the drill. 
Eventually this action will true the disk. Contour the edge 
to a tapered bullet shape or whatever other shape you wish 
to use. 

Do the same thing with the second disk. Make the two 
disks as close to the same size and shape as possible. If 
they aren’t absolutely the same, the yo-yo will still spin 
true because of its natural gyroscopic effect. 

You can use fine sandpaper to create a beautiful surface. 

Next comes the trickiest part of the process: cutting the — 
dowel to the correct length. It should be the depth of the 
two holes plus about 90/1000ths or about 3/32 of an inch. 
In other words, when you press the two halves together, the 
dowel should keep them about 3/32 of an inch apart. You 
may need to take the yo-yo apart and repeatedly adjust the 
length of the dowel by sanding it down until the gap is the 
proper distance. You can test this by stringing your yo-yo 
and doing loop the loop or a sleeper. 

You can finish your yo-yo by staining, varnishing or 
painting the outer halves, but leave the inner surfaces un- 
finished. 

If you have drilled a nominally smaller center hole than 
the dowel, you may be able to press the two halves 
together without using glue. A small drop of wood glue 
carefully placed into the hole will help keep the halves on 
tight. Be sure the glue does not run out of the hole. 

This is the way I made my first yo-yo. It worked so 
well it inspired me to get into the yo-yo business! (Tom 
Kuhn Custom Yo-Yos Ltd., 2383 California St., San Fran- 
cisco, CA 94115, 415/921-8138.) 
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was hired to tour the island on the yo-yo circuit and put on 
demonstrations. 


On the Upswing 

"We're definitely on the upswing," O’Brien said. 
"Sales reached an all-time low in 1985. The first six 
months of 1986 our sales were three times what they had 
been for the entire calendar year 1985, and we doubled that 
figure again last year. We expect a 25% increase over that 
this year." 

Part of the marketing strategy this time around is in 
television advertising, both on local shows in the targeted 
markets and on cable networks such as TBS, CBN, USA 
and Nickelodeon in the prime kid time slots before and 
after school and Saturday morning. The cable run will start 
March 16 for 11 weeks. A total of 14 different commercials 
will be shown for a total of 1,000 exposures, O’Brien said, 
with 300 of those spots being on CBN alone. 


The Yo-Yo Never Really Disappeared 

"One of the miracles of the yo-yo is that it periodically 
experiences a fresh rediscovery," explained George Malko, 
author of The One and Only Yo-Yo Book (Avon Books, 
1978; unfortunately now out of print). “Each rediscovery is 
accompanied with excitement. The cycles don’t depend on 
years. They are a state of mind. That’s why the yo-yo is al- 
ways rewarding. People don’t get bored with it. They just 
set it aside for a while to give themselves and the yo-yo a 
breather,” Malko said. 

"The time is ripe [for a new awakening]," he con- 
tinued. "It’s happening in a lot of places at the same time 
on a smaller scale this time around. No one is trying to 
take the country by storm [as has happened in the past]," 

Malko said. 


SUSCRIBE TODAY 


' [ ] YES! Iam a confirmed yo-yo nut! Please 

: send me a free copy of the next issue of Yo-Yo 

| Times and bill me for a year’s subscription. If I 

| like it, I will pay your invoice when it arrives. If 

| I decide I don’t want to subscribe, I'll write 

: "cancel" on the bill and send it back to you and 

: that’s that. I have no further obligation, and the 

| free issue is mine to keep. 

' Please bill me as follows: 

[ ] Eighth grade or younger 

. .. $6.00 per year 
(photocopy of report card 
‘ or other proof of age required) 
L 


[ ] High school, college or senior citizen 
... $12 per year 


[ ] Bona fide adult of indeterminate age 
... $24 per year 
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9 or 10 years ago. The song captivated me," Tom Smothers 
said. He spoke to us while he and Dick were appearing at 
Blues Alley in Washington, D.C. 

"I had done some yoing when I was maybe 10 to 13 
years old. One night during our act we were performing 
with Mason Williams. I went out and got a plastic Duncan 
yo-yo, and when we did the song, I came out and did loop 
the loop, round the world, walk the dog and rock the baby," 
Tom explained. 

For the next several years he kept practicing. The 
result? "I kept getting better at it. Then about 4 years ago I 
ran into Tom Kuhn, who showed me a whole bunch of new 
tricks." 

Tom Smothers is currently exploring the idea of 
producing a film biography of Donald Duncan, who started 
the modern yo-yo boom. 

"About 6 or 7 years ago someone sent me The One and 
Onty Yo-Yo Book by George Malko. It struck me that this 
would be a good idea for a film or a made-for-TV movie." 
The book is the life story of Donald Duncan. 

In addition to being an author, Malko is also a screen 
writer. We had a meeting in Las Vegas. He saw the act 
and loved the yo-yo part." Discussions followed. "The 
script isn’t written yet, but it’s in the works. I hope to get 
on it within the next year or two," Smothers said. 


Trick of the Month: 
The Dragster 


Where do new tricks come from? This one had its 
birth several years ago at the Riviera Hotel in Las 
Vegas. One night, after Tom Kuhn had appeared on 
stage with the Smothers Brothers and shared yo-yo 
tricks with Tom Smothers, the two Toms were walk- 
ing back to their hotel rooms. 

"The hallway was empty--and it was very long," 
Tom Kuhn recalls. "I suggested to Tom that we ought 
to have a drag race with our yo-yos." 

"’How do you do that?’, he asked. 

"Watch this,’ I said. I threw a fast sleeper, careful- 
ly slipped the string off my finger, held it between my 
thumb and index finger. Then I gently lowered the yo- 
yo till it just began to make contact with the carpet, 
and let go of the string. 

"It took off with an incredible dragster-like sound 
as the string spun around and wacked against the floor. 

"We had yo-yo drag races up and down the hall,” 
Kuhn said. 

"You can do this anywhere, but if you want to 
save your yo-yo, do it on a rug, not a hard surface!" 


Send your tricks to The Editor, Yo-Yo Times, Creative 
Communications, P.O. Box 3190, Oakton, VA, 22124. 
Please, if possible, include a photo of your trick. 


Keep Those Cards and Letters Coming! 
This is your newsletter. Please write us and tell us what 
you would like to see in Yo-Yo Times. Do you have a 
new trick to share? A tip you picked up along the way? 
An amusing story of how you got into yo-yoing—or 
how you got back into it? 

Write to us at The Editor, Yo-Yo Times, Creative 
Communications Inc., P.O. Box 3190, Oakton, VA 
22124, 703/255-3773. 


